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“To excel in Post-Graduate Management Education, Research and Practice”
The T A Pai Management Institute (TAPMI) is a centre of
excellence located in the international university town,
Manipal (Karnataka), with over 30 years of experience and
the mission - to excel in post-graduate management edu-
cation, research and practice. TAPMI is amongst a select
group of B-Schools in India to achieve the coveted double
crown by being accredited by the Association to Advance
Collegiate School of Business (AACSB) as well as the
Association of MBAs (AMBA).
TAPMI’s programs include Post-Graduate Diploma in
Management (PGDM), PGDM-Banking and Financial
Services, PGDM-Human Resources, and PGDM-Marketing.
Research is central to the vision of TAPMI. We aim to pro-
mote and raise the standard of management research in the
country through publications in world-class academic jour-
nals, focusing on practice-oriented research.
TAPMI encourages its faculty and doctoral scholars to
publish journals listed under ABDC (Australian Business
Deans Council) Quality List. TAPMI is ranked 32 nd among
top B-Schools in India in the rankings announced by NIRF
India Rankings 2021 TAPMI is committed to creating a
vibrant student-centred environment to nurture talented
and ethical business leaders for the 21st century. Our pro-
grams offer not only seminal courses but also state-of-
the-art courses in the field of management. Our programs
are different as we provide both thetheoretical underpin-
nings as well as the practice of management, and most
importantly, we continually innovate our curriculum. The
pedagogical approach followed at TAPMI encourages ana-
lytical thinking and creativity. Whilst the curriculum at
TAPMI is rigorous and experiential, we provide several
opportunities (student clubs, committees, Young Leaders
Program) for active involvement and growth of students.
The Young Leaders Program (YLP) is a unique opportunity
for PGDM students to become exceptional future leaders.
Candidates are selected based on their academic perform-
ance, communication skills, critical thinking, self-assess-
ment, and evaluation. Students selected for this component
can work as an executive assistant with a CXO level func-
tionary of renowned companies.
We introduce our students to the social enterprise and
development space through a course called Society
Environment Values and Attitudes (SEVA). Students spend
between 75-100 hours on the ground devising solutions to
management issues faced by small and micro-entrepre-
neurs, NGOs and the District Administration in delivering
various government schemes, primarily connected to eco-
nomic empowerment. SEVA students also actively explore
opportunities to connect small scale producers to main-
stream value chains. TAPMI wants its students to under-
stand the societal context;the course creates an opportuni-
ty to think beyond the self. We have completed 41 commu-
nity outreach projects in our local communities for the year
2020-21. In addition to the SEVA course, we also run a
course called Social Innovation Challenge (SOCH). This
course is open only to the top 8 teams of the SEVA course.
SOCH teams make deep dives into the specific issues they
are dealing with and create advanced prototypes and busi-
ness plans. They receive support in the form of a small
grant, advanced mentorship and regular contact with
experts and practitioners in the field. SOCH is structured as
a three-credit course and is positioned in the fourth term of
the program.
The PGDM (Core) program is TAPMI’s flagship program.
Over the last three decades, the program has innovated
along multiple dimensions. TAPMI has always placed a pre-
mium on experiential learning, and this is reflected in our
investment in world-class simulations, case material, plat-
forms like Bloomberg and Reuters terminals, to name a
few.The key initiatives include: (a) MOOC Course
Integration; (b) International immersion; (c) Extended
industry interface; and (d) Leadershipdevelopment.
We offer team building and outbound activity as part of the
induction process of all programs. These activities focus on
collaboration, team-building, and informal bonding, creat-
ing a culture of trust among program participants. Program
participants are encouraged to go outside their comfort
zone during this process by actively participating in a com-
bination of indoor and outdoor activities.
We want to develop leaders with tenacity, courage, hope,
and vision. We want program participants to broaden their
horizons, experiment, make mistakes and learn from them.
With this important objective in mind, we offer a design
thinking sprint as part of the induction process. The ten-
hour design thinking sprint encourages flexibility, creativity,
collaboration, and social responsibility.

The PGDM (BKFS) program is a highly regarded program in
the Banking and Finance industry. The program is aligned to
the CFA (CBOK), and we are the only B-School in India to be
accepted as an Academic Partner of GARP. In 2018, we
launched the PGDM (HR) program for aspirants genuinely-
interested in a career in HR. The program has been
designed in collaboration with the Society of Human
Resource Management (SHRM). The main takeaway of the
program is that upon successful completion, one should be
able to handle the complex challenges in managing people
and organisations.
We are the first B-School in India to offer a PGDM program
with a focus on marketing and sales. The role of a Chief
Sales Officer (CSO) has changed dramatically in the last
decade. It is now a commonplace observation that buyers
do not buy the same way, and a CSO is expected to manage
several complex internal and external factors. Our intent is
to create world-class sales professionals.
At TAPMI, the class size is small, and thus, faculty can pro-
vide a personalised approach. Professors actively encour-
age students to come forward with their views and ideas.
We create a magnificent student-centred environment
(close-knit TAPMI community) and provide an intellectually
stimulating experience. TAPMI faculty are also outstanding
researchers with publications in world-class
academic journals, and many have an excellent combina-
tion of industry and academic experience. We are commit-
ted to creating ethical business leaders, and thus, we pro-
vide a multidimensional experience to each TAPMIAN. For
instance, our Leadership Assessment and Development
Centre (LADC) exposes students to different styles of lead-
ership experience.
TAPMI also has a history of running executive programs
and corporate training including short-term programs in
areas like leadership and change management, marketing,
governance, finance, operations and HR for organisations
from different sectors including LIC, IOC, ICICI, Piaggio
motors, ISRO, HP Global Soft, MRPL, M-source, and
Manipal University.
The emerging new vision of TAPMI envisages a great
emphasis on academic research. There are high expecta-
tions from the faculty, to publishing in quality journals.
Going forward, research visibility and outcomes would be
the major vehicle to enhance our quality rankings and mak-
ing our presence felt in global rankings. Intellectual contri-
butions (IC) of TAPMI faculty members represent a cross-
sectional contribution to the institute and in each function-
al area. These ICs include publications in peer-reviewed
journals (PRJ) (with the preference to those listed by
ABDC), conference proceedings, cases, textbooks, working
papers and other intellectual contributions selected by the
institute. TAPMI is an advanced signatory of UNPRME and
has introduced sustainability aspects in the course curricu-
la, research, student and industry engagement following the
six principles of PRME – Purpose,
Values, Method, Research, Partnership, and Dialogue.
We are fully committed to creating industry-relevant grad-
uates and business leaders for the future. Our programs
offer not only seminal courses but also state-of-the-art
courses in the field of management. We provide both the
theoretical underpinnings as well as the practice of man-
agement with experiential learning courses such as SMIC,
SEVA and BrandScan. SMIC, perhaps is the only course
offered in any B-schools in the country, where the stu-
dents can learn from investing in the real stock market.
The pedagogical approach followed at TAPMI encourages
analytical thinking and creativity.
We are mobilising the (financial) resources to make these
changes, backed by the relevant technology and platforms.
We have come up with 14 interactive classrooms and have
bought 25 CISCO WEBEX licenses At TAPMI, we consider
excellent placements as a logical conclusion of our rigorous
academic processes. Therefore, we have redesigned our
PGDM Programs with flexible learning at its core to ensure
increased industry alignment. This includes – regular
industry inputs via advisory panels, a new basket of elec-
tives (sectoral/contemporary concepts) based on industry
inputs, increased co-teaching and delivery of courses in the
second year, extended internships, student onboarding in
term 6, industry specified and designed courses on offer in
term six and recruiter specified courses via COURSERA to
strengthen onboarding.
If you believe in learning beyond the classroom, wish to
work with talented individuals and high achievers, be a part
of the distinguished TAPMI alumni, then TAPMI-PGDM is
for you.
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